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Sr.No. Questions related to Course Outcomes
Part-A | Questionscarrying3 Marks
1 Define:DigitalMarketing,LandingPage, CTA(CallToAction),PayperClick
2 Brief about evolution of digital marketing.
Part-B | Questionscarrying4 Marks
1 What are the major differences between traditional and digital marketing?
2 What is Digital Marketing Strategy (Concept)?Explain concept of digital marketing.
3 Explain Digital Marketing Plan.
Part-C | Questionscarrying7Marks
1 Explain P.O.E.M framework in detail.
2 Explain in skills required in Digital Marketing.
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